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Become a Strategic Social Media Marketer

Duration

Study required

Delivery

Cost

Entry criteria

Accreditation

10 weeks

2-3 hours per week (allow 3-4 if 
you are a total beginner)

100% online

£499

All levels are welcome

CPD accredited

Flexibility Fixed weekly masterclass on 
Wednesdays at 8pm (recorded)
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You are struggling to engage people on social media and aren't growing your 

accounts but don't understand why.

05
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You don't know how to create customer personas and how to move 

customers through a marketing funnel to convert via social media.

07 You aren't sure of all the features and functionality you can and should be 

using on each platform and how to use them strategically to deliver results.

10 signs you need this course

Your approach to content isn't strategic and you aren't balancing content for 

top, mid and bottom of the funnel business objectives.

You get confused with the different tactics you can use on each platform

and would love a clear framework to follow to help clarify and plan.

You aren't up to speed with the latest trends, changes and algorithms on the

social media platforms and what this means for your platform tactics.

08 You don't know how to use platform analytics to gather insights to make 

data-driven decisions to improve your overall performance.

09 You're unclear on what a "best-in-class" social media marketing strategy 

should look like or contain and don't know how to put one together.

You approach social media in an ad hoc way and you don't have a core 

strategy in place to root your efforts in marketing must-haves.

10 You're a professional keen to increase your earnings by offering more 

strategic social media marketing services such as audits and strategies.



About 
us





AWARD-WINNING ENTREPRENEURS 

AND CHAMPION OF WOMEN

Almost all respondents believe social media 

marketing is more difficult now than it's ever been 

with so much competition for attention and a 

higher expectation on content quality you can't 

get away with an ad-hoc approach any more.

81% of respondents struggle to stay on top of all 

the changes to the platforms and what they mean 

for marketing a brand successfully on each 

platform based on the latest algorithms.

44% have no idea what it takes to grow a TikTok 

account and aren't up to speed with this platform.

Social Media Marketers, Social Media Consultants 

and Social Media Strategists were earning double 

that of Social Media Managers. It's clear that 

working to marketing strategies on social is 

crucial for career success.

We have been supporting women to succeed in 

social media marketing careers for almost a decade 

as Founders of Digital Mums and have deep 

knowledge of the challenges they face. 

To supplement this we conducted extensive research 

with 400 social media professionals this year to 

understand more about the areas they are struggling 

with at the moment. We found out that:

Social media marketing is an ever-changing and 

complicated marketing specialism that requires a 

wide range of in-demand skills. The pace of change is 

accelerating and the industry is clearly more 

challenging to work in than it's ever been. 

This is why we created the Become a Strategic Social 

Media Marketer course to ensure professionals are 

fully strategic in their approach aligning everything 

they do around business goals and that they are 

adopting best-practice for the platforms based on 

the latest algorithms. 



Why study 
with us?





BUILD SKILLS 
AND 
CONFIDENCE 
WITH OUR 
AWARD- 
WINNING 
COURSE 
DESIGN

Our engaging 'learn- 

by-doing' course 

design has been 

recognised by the 

Department of 

Education for it's 

impact and has won 

the coveted Digital 

Leaders 100 award for 

skills-building.

"I've learnt so much from this 

course! I now feel upskilled 

and empowered to develop a 

social media marketing 

strategy. I  feel more 

confident to use the full 

marketing features of the big 

platforms and to give things 

a go. I also feel more 

confident when tracking the 

analytics and monitoring the 

success of the strategy."

LEARN FROM  
INDUSTRY 
THOUGHT 
LEADERS

Our instructors have 

over a decade 

experience working in 

social media marketing 

and have supported all 

types of brands from 

corporates to charities. 

They also host a club 

for social media 

professionals and are 

at the cutting-edge of 

social media 

developments.

"It was a great feeling that I 

had direct access to some 

brilliant and friendly social 

media experts who were 

holding our hands through 

the whole course and who 

were very helpful answering 

all types of specific questions 

we had." Helen

ACCESS 
PRACTICAL   
CASE STUDIES 
AND EXAMPLE 
STRATEGIES 
FOR COMMON 
BRAND TYPES

We root all our learning 

in the real world and 

provide real-world 

challenges to complete 

a strategy for a brand 

and provide example 

strategies so you can 

see what "best-in- 

class" outputs look like 

and what you're aiming 

for.

"The practical case study 

exercises provided good 

opportunities to apply the 

learning and exchange ideas

with the other students and it 

was fantastic to see the 

actual completed strategies 

to see what good actually 

looks like" Heather



A FRIENDLY 
AND 
SUPPORTIVE 
FEMALE-ONLY 
ENVIRONMENT

We combine expert 

knowledge with an 

accessible and 

approachable style 

of teaching and our 

community of 

learners are 

supportive of each 

other.

"I haven't studied for about 20 

years, but this course was 

completely manageable and I 

found the whole experience 

really enjoyable. The tutors are 

super kind, full of energy and 

soooo knowledgeable. The 

whole experience has given me 

the confidence to continue 

learning & developing my social 

media skills. Thank you..… you 

deserve every Award the 

industry can give you. xx" 

Natalie

FIT LEARNING 
INTO YOUR 
LIFE WITH 
BITE-SIZED 
ACCESSIBLE 
LESSONS

This comprehensive 

course has almost 140 

lessons but they are 

accessible and 

bite-sized in a range of 

formats so that it's 

easy to fit the learning 

around your busy life.

"There was a mixture of videos, 

articles and podcasts all in bite- 

sized chunks which was perfect 

for me as it enabled me to do a 

little bit every day rather than 

feeling like I had to sit down for 

a few hours at a time (seriously, 

who has the time to do that?).." 

Helen

STRUCTURE 
AND SUPPORT 
TO ENSURE 
YOU 
GRADUATE

Traditionally online 

courses have very low 

completion rates, 

often less than 10%. 

Over 80% of our 

students successfully 

complete the course 

thanks to our perfect 

balance of flexible, 

self-paced lessons and

weekly fixed live 

sessions with 

challenges to hold you 

accountable. 

"I have loved doing this course. 

Its been really informative all 

the way though, I really feel like 

I have learned so much every 

week. I found the knowledge 

easy to digest and understand, 

but then the webinar each week 

just to break it down further 

and a chance to ask questions 

has been ideal and helped keep

me motivated each week." 

Emma



What you 
learn





FUNNELS AND 
GOALS

Understand how 
to develop social 
media marketing 
strategies to meet 
organisational 
objectives, moving 
the audience 
through a 
marketing funnel
to conversion. 

Learn how to 
orientate your 
strategy around 
your customers 
by creating 
detailed 
personas with 
key 
demographic 
and 
psychographic 
information so 
you understand 
how to motivate 
them to act.

Know how to 
design effective 
brand strategies
for social media 
to communicate 
a compelling 
proposition 
within a clear 
niche all with the 
right tone of 
voice.

Define the key 
components of a 
successful social 
media content 
strategy and use 
our frameworks 
to develop and 
plan winning 
content ideas that 
engage and 
motivate your 
target audience.

CUSTOMER 
PERSONAS

BRAND 
STRATEGY

CONTENT 
STRATEGY

Use our frameworks to build a successful platform strategy and plan for each of 
the major social media platforms. All lessons are up to date and based on the 

latest trends and algorithms.

PLATFORM STRATEGIES

WEEK 1 WEEK 2 WEEK 3 WEEK 4

WEEKS 5-9

Understand how to use metrics derived from platform analytics to capture 
insights to make data-driven decisions to improve performance.

TRACKING PERFORMANCE

WEEK 10

Course outline



Audit checklists 

Handy templates

We share handy templates, including 

Trello Boards for content planning and a 

reporting spreadsheet template.

Access our handy checklists to audit your 

current social media performance on 

each social media platform using our 9Cs 

framework.

Resources
As well as written, audio, video and downloadable visual lessons you get 

access to the following resources.

Example strategies

See example social media marketing 

strategies for common brand types, 

including a business-to-business brand 

and a not-for-profit.

Recommended tools

Access our tried-and-tested glossary of 

tools to support social media marketing 

strategies.



Our 3R funnel framework™

Our simple marketing funnel framework 

helps you develop strategies that engage 

and convert customers.

Frameworks
We have developed unique social media marketing frameworks that are 

tried and tested to simplify social and help you create concrete plans.

Our 9Cs platform framework helps you 

navigate the complexity of platform 

strategy and guides your activity around 

high-impact tactics.

Our 3E content framework™

Our content framework helps you 

develop balanced content strategies and 

plans.

Our 9C platform framework™



Success 
stories



WHO IS THIS COURSE FOR?

The course works for a variety of different students. 

We have designed the course to be accessible for 

beginners but to challenge more intermediate students. 

However, if you have advanced strategy knowledge and 

are completely up to date with the latest on the 

platforms then this course probably isn't for you.

The course works well for those already working in 

social media management that feel they really need to 

be more strategic and apply more thorough marketing 

principles to their efforts and/or for those that want to 

start adding more high-ticket strategic consultancy 

services to their portfolio.

It also provides complimentary skills for those working in 

marketing, communications or PR roles that want to add 

additional services to their offering and for women in 

roles where they are keen to take a more active role in 

the social media marketing for their existing clients or 

companies, for example Virtual Assistants.

We have had many business owners join this course to 

apply their learning to their own social media accounts 

to grow their brand online. 

Lastly, the course can also provide a successful 

exploration into whether social media could be a viable 

career option for anyone curious about making this 

transition.





Emma
Emma MacFarlane, 48, is a successful marketing freelancer 

and lives in Thames Ditton, Surrey, with her husband and two 

children, 12 and 14. She completed the course to expand her 

social media knowledge and to offer another marketing 

avenue to her clients.

“I have been in the luxury hotel and travel world since leaving 

university with a focus on sales and marketing. I went freelance 

in 2002 and have recently channelled my efforts into providing

marketing solutions to small luxury travel professionals, all of 

whom have limited time, expertise and budget to pursue the 

marketing role within their businesses. Social media is the 

biggest change to hit the marketing world and the travel 

industry has embraced it (but isn’t always doing it properly) 

hence my wish to expand my knowledge and offer another 

marketing avenue to my clients.

I chose the course as I really wanted to establish what I already 

knew and to then expand my learning and knowledge. I 

wanted to be confident and secure in the fact that I am 

offering a knowledgeable service to my clients. 

Since completing the course I certainly feel much more 

informed and knowledgeable and it has really helped my 

confidence and encouraged me to continue learning. It has 

also helped me to competently explain to my clients what I am 

doing with the platforms, what I need from them and why 

maybe we don’t have the millions of followers they are hoping 

for!

I encourage anyone thinking of doing the course to do it! It is 

enlightening, informative, confidence building and necessary 

for anyone looking to manage social media for themselves or 

for small clients. 

Be the one doing it properly, not the one playing at it!”



Klara & Mel
Klara Akerstrom, 39 and Mel Booth, 43, are the founders of 

Marketing Lab a friendly Marketing Consultancy offering 

practical and tailored advice and support to a diverse range of 

clients based in the Surrey Hills. They jointly completed the 

course.

“We were both made redundant following our second 

maternity leave, and having met when our eldest children 

started school we were determined to not let our skills and 

experience go to waste. We had both considered freelancing, 

but we knew we really wanted to work with others – and so 

Marketing Lab was born!

We both deliver a range of marketing campaigns for clients. 

We felt the course would provide the updates and structure of 

processes that we wanted to add into our offering.

We have really enjoyed the course and it has delivered what 

we wanted and more. We have not only learned new skills but 

we also now have got a new appetite for learning – it has been 

so inspiring!

There have been a number of benefits, some have been 

around the processes and tools we now use, some have been 

around the technicalities of the algorithms on social media and 

how these are now working. Also being able to explain the 

‘science’ behind why we source the type of content we do.

There were some real stand out weeks, but every week 

contained real nuggets of learning for us. 

For us this course offered excellent value for money as we use 

the skills, we’ve learned every day.

We encourage anyone thinking about studying this course to

do it! It is a great course whatever level you’re coming in at. It 

may even give you the bug for learning in the same way it has 

for us.”



Keri
Keri Mason, 40, completed the course to support her move to 

freelancing, so she can weave social media into her portfolio 

of content creation services. She has a dog named Buzz.

“My name is Keri, I’m 40 and live in Isle of Dogs, London. I 

recently started my own freelance company offering content 

creation services, particularly content for marketing and social 

media campaigns, and social media marketing services.

I want to go freelance, so I have more flexibility and a better 

work/life balance.

I felt this course would get me on the right path. I am pretty 

well versed in social media for my personal accounts, but I 

wasn’t sure that would translate over to marketing a company 

or brand using social media.

Since starting the course, I have seen my confidence improve 

and the tweaks that I’ve started implementing are already 

showing results on the business accounts for my new freelance 

business. I have learned a lot about the strategy side of things 

which I had no idea was such a large part of social media 

marketing.

The team are very knowledgeable, they make things that can 

be overwhelming like data or social media etiquette 

understandable and fun! 

The learning resources are great, I love the variety of content 

from downloadable pdfs to the podcasts I can listen to while 

I’m cleaning, walking the dog or doing general admin tasks for 

the house.

Don’t hesitate to do the course, you will learn so much and 

have a great time while doing so!"



Jo
Jo Keigwin has two children aged six and four, lives in Cardiff 

and owns LovethePix, which sells children’s art prints and 

cards.

“I had been designing posters for my children for a while and 

then when friends asked me to design prints for them I 

wondered whether this was something I could make money 

from, explained Joanna. “I set up my Etsy shop selling prints for 

children’s bedrooms and playrooms and a selection of cards.”

But after finding it tricky to get traction for her business online, 

Jo decided to sign up to the course. 

“I was following lots of people on Instagram who seemed to be 

getting loads of followers and sales through their posts but it 

wasn’t coming easily to me, explained Joanna.

“In my previous role as an Art Director the strategy side was not 

an area I was ever involved in. The course has really helped to 

clear up the thought process around each stage of the planning 

- from developing initial customer personas for LoveThePix, to 

working out the commonalities between brand and consumer, 

through to putting a social media content plan into action.

“The course structure worked well with my current situation, 

explained Jo. “I had looked at other courses that were more 

‘learn at your own pace’ but I liked the fact that the course 

included weekly webinars to keep you on track and motivated.”

“The course has helped me create a clear direction for 

communicating the business on social and shown me how to 

improve our presence, in particular, on Facebook and Instagram.

“Our following is slowly growing and with a plan of how to 

improve future content with relevant posts, hopefully, this will 

lead to more reach and more engagement in the near future - 

and ultimately more sales!”



Heather
Heather Paton was working as a Programme Coordinator for 

a not-for-profit who funded her place on the course so she 

could apply her learning to their social media. She lives in 

Clapham with her family.

"I joined the course because I wanted to understand how to 

develop a good strategy to raise the profile of the Programme 

I was running on different online platforms.

Thanks to the course I now have a much better understanding 

of how social media enables businesses and charities to 

engage with their target audience as a sociable brand. I now 

feel more confident to create and curate quality content which 

is engaging and relevant to the women who have participated 

in the Programme I run.

The webinars/live lessons were brilliant! The social media 

experts were knowledgeable, clearly providing lots of useful 

content and insights about effective social media marketing 

strategies. 

I would definitely recommend the course – it provides you with 

valuable digital skills and confidence to develop an effective 

social media marketing strategy.

If you are a woman returning to work after a career break, you 

would like to change careers or start your own business. I have 

already recommended the course to several other women and 

will continue to do so."



Mahtab
Mahtab Chenevix-Trench is a former scientist from 

Wandsworth, London who set up Tabbi Eats, devising bespoke 

healthy meal plans for her busy clients.

“I have a PHD in developmental genetics but I have always 

loved food and wanted a way to combine food, science and 

research.” explains Mahtab.

“I would meet with clients, learn about their dietary needs, 

habits and their goals and I would then put together an 

individual recipe book for them.”

“I was using social media quite a bit and I wasn’t bad at it, but I 

wanted to understand how to use it well, explained Mahtab. “I 

only had a personal account and wanted to set up a profile to 

help my business, build a brand and to find new audiences."

“The course appealed to me as it is very practical - what I 

learned that day, I could go and implement straight away. After 

the live lessons I couldn’t wait to plan out my content, 

experiment with different hashtags or try posting at different 

times of the day. I have learned how to map out and build an 

audience and develop a content strategy for my business which 

has been invaluable."

It didn’t take long for Mahtab to reap the rewards of the course.

“I was so delighted when engagement increased and the 

number of followers, said Mahtab. “But it was a complete and 

utter surprise when a food company approached me on 

Instagram to offer me work. They asked me to develop recipes 

and create videos and photography for their channels. That 

work kept me going."

“I’m now looking forward to using my new skills to promote my 

new project on social media – working with a personal trainer to 

develop generic post-gym meal plans.”





FAQs





You have access to the course for 6 

months post-completion. Beyond this 

we would be updating much of the 

course content as social media changes 

so quickly. Any downloadable resources 

are yours to keep forever.

HOW LONG DO I 
HAVE ACCESS TO 
THE COURSE 
CONTENT?

You have up to 14 days to claim a full 

refund from date of purchase. If you buy 

near the course start date and have 

already started the course we will 

provide a full refund up until the end of 

the first week.

You can defer at no additional cost up 

until the end of week 4. Beyond this you 

will have to pay a £99 deferral fee for us 

to process the deferral. 

WHAT IF I CAN'T 
FINISH IT IS THERE 
AN OPTION TO 
DEFER TO THE NEXT 
COHORT?

WHAT IF I REALISE 
IT'S NOT RIGHT FOR 
ME CAN I GET A 
REFUND?

Yes  any questions on the course 

content your lead instructor Kathryn will 

get them answered within 24 hours, 

however the average response time is 

2-3 hours.

WHAT IF I HAVE 
QUESTIONS ON 
THE LESSONS IS
THERE SOMEONE I 
CAN ASK?

COURSE FAQS

To get the most out of the course you 

should commit 3 hours per week. 30-60 

minutes of this will be bite-sized lessons

HOW MANY 
HOURS DO I NEED 
TO COMMIT?

The live sessions are on Wednesday 

evenings at 8pm. If you miss them live 

they are recorded and shared 

afterwards.

WHEN ARE THE 
LIVE SESSIONS?



The Social Club 

www.thesocialclubuk.com

@thesocialclubuk

@thesocialclub.uk

https://twitter.com/TheSocialClubHQ
https://www.instagram.com/thesocialclub.uk

